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Canada Market Profile

This summary provides the most up-to-date data available on Canada as it relates to their people and economy, travel
related motivations and planning behavior and Canadian visitor profile specific to Arizona.
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Source: The World Fact Book, reporting 2015 data

Top Travel Motivators

54% Beach/Seaside attractions

44% Local Lifestyle

Q Source used in Destination selection for last leisure trip

0
64/0 Websites via computer or laptop

0
24/0 Advice from travel professionals/travel agents

Advance Decision Time

16% Less than a month

G% More than 1 year

6.9%

@ Likelihood to Travel to USA

47% In the next six months

Source:
Brand USA



CANADIAN VISITATION TO ARIZONA
@ Visitation Volume to Arizona Visitor Characteristics
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Q Visitation by Province @ Main Trip Reason
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9 Visa Credit Card Travel Spending

Canadian Visa Card Spending ranked #1 in 2015 with 46%

of total International Travel Spending in Arizona.
@ AZ Direct Arrivals from Canadian Cities By Quarter
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Tourism Economics, reporting 2010-2015 data
VisaVUE Travel, reporting 2015 data

Statistics Canada, 2014 data

The Conference Board of Canada, 2015 data
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